Partnership
Opportunities

2022-2023 Programs

ADTRAV Family Values

Commitmentto Setting High Standards
Dedicationto Customer Service

Create Change and Embrace Innovation
Work Hard, Work Smart, and Enjoy the Rewards
Constant Show of Care for Our ADTRAV Family and Communities




l ADTRAYV Supplier Relations is
committed to strengthening

partnerships. Together'we are
driving value by establishing
strategies that deliver consistent

communication to boost mind
share and ultimately market share.I

Communication Channels Utilized
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Social
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Facebook | LinkedIn | Instagram | YouTube | Twitter

ADTRAV Events



ADTRAV Marketing Team

Director of Marketing

Pamela Sims

Supplier Relations | | Marketing

Supplier Relations Executives | Marketing Manager
Peter Guirguis

Kate Winston (Murphy) Madison Kerns

lb

Graphic Designer Digital Marketing
Michael Moore Jacob Smith



Marketing Sponsorship Opportunities

Training Opportunities
¢ AgentlIncentives

% Social Marketing (including SEM campaigns)

* Social Media Promotional Campaigns

« Social Media Give-a-ways * AgentTraining
*  PPC Campaigns * Virtual Client Trainings
ADTRAV.com (( E )) Sponsored Podcast Ads
——— . BrandPage ! *  RogerThat! Sponsorship

*  BlogAd

« ADTRAV.com Ads L. .
*  Banner coming Coming in 2023 Opportunities
«  Pop-up soon «  RezConfirm Email Banners

« ConcurBooking Page Advertisements
@ Marketing Email * RezIntel Advertisement

M Clientfacing emails ad

° o Event Sponsorships

®o® . CAB(ClientAdvisoryBoard)
« ADTRAV Leadership Summit
* Annual Meeting and Expo

Influencers (Agents) 200 | Profiles 600,000+ | Marketing Channels 9 | Networking Events 3




Marketing Programs Objectives

Grow Brand /
Market
Awareness

Strengthen
Awareness of Build Brand
ADTRAV Equity
Partnership

ADTRAV
Supplier

Program
Value

Increase
Visibility To
Booking
Programs

Boost Search
Engine
Optimization

Drive Web
Trafficto
Website and
Social Pages

Improve
Production
Share

ADTRAV

»



Organic Marketing Opportunities

Co-Branded Social Media Posts oy ——

/NS Published o

Discover the allel I d comfort, lux y fQ tar Alrway cclai |medB ss Class.
Qsuite, award JM I fth Y 2022 wIIm k ney unfor bl re
#Qat. A vays #Lu y #Busl

Components:

*  Postsacross ADTRAV social media channels

« Distributedto ~ 10k followers across growing channels
* Accountsaverage 75% engagement

* Audienceisclient+ employee

Oy 156 4 Comments 660 Shares
oY Like (J comment 2 Share

Pricing Specs

Facebook: $300 per post Post: 1080 x 1080 pixels
LinkedIn: $300 per post Story: 1080 x 1920 pixels

Instagram: $300 per post
All Channel Discount: $700 per post




Search Engine (Paid) Marketing Ops

Promotional Social Media Campaigns

Components:

« Paid promotion across ADTRAV social media channels

* Distributedto targeted audiencesvia chosen parameters
« ADTRAV Audience + targeted campaign audience

* Create specific messaging via brand campaign

*  Promotional contentleads backto ADTRAV channels

Pricing

MINIMUM COST AND DURATION
Facebook:$700 per post over 2 weeks

LinkedIn:$700 per post over 2 weeks
Instagram: $700 per post over 2 weeks

AADTRAVTrvIMn ment
A " avel Manageme

- Promoted

Discover the unparalleled comfort, luxury, and privacy of Qatar Airways' accla lmedB ss Class.
Qs te awarded Airline of the Year 2022, wi Ilmake any journey u forgettable See

#QatarAirways #Luxury #BusinessClass #Qsuite

Discover the comfort & luxury of Qatar Airways.

adtrav.com

D 17

& - (5 Like © Comment  Share 1Send

Specs

Landscape: 1200 x 627 pixels
Square: 1080 x 1080 pixels




Organic Marketing Opportunities

Social Media Contest

@ adtrav_travel

Components:

*  Postsacross ADTRAV social media channels

+ Distributedto ~ 10k followersacross growing channels
* Accountsaverage 75% engagement
* Audienceisclient+ employee

* Provide 1 -5 client prizesfor giveaway

v Qv A

‘ Liked by adventure_travel and 233 others

adtrav_travel Feeling the holiday gift-giving pres: ift ever" with
an ADTRAV Vacations gift card! No pressure, no...

O
Prici @ Q O 2,

Facebook: Add-on to organic or paid post + cost of give-a-way
LinkedIn: Add-on to organic or paid post + cost of give-a-way

Instagram: Add-on to organic or paid post + cost of give-a-way




Organic Marketing Opportunities

ADTRAV.com

Components:

*  Pop-up ads on website
*  BoomboxImage Pop-up
* Image Carousel
*  Bannerads on website
* Herolmage
«  ADTRAV.com brand page - coming soon!
« Cohesivelisting of ADTRAV partnersto drive SEO
*  Ads on ADTRAV blog

Pricing

Pop-up Ad (homepage): $700 for one month
Banner Ad: $500 for one month

Blog Ad: $500

(205 4444800 W sales@adiavcom f W in

ADTRAV @ WhoWe Serve v Technology ~ Services v Company v Contact Us

Explore
THE WORLD

Lorem ipsum dolor sit amet, consectetuer a
euismod ting
lore magna aliquam erat volutpat

s a0

VhoWeSsve . Technology Sewces v  Compamy v ContactUs

Business Travelers Are Unique

i
Confidence Through

Visibility and Control

Services Backed By
What Wk

Technolog
Pow

in-hox




Organic Marketing Opportunities

Click here to view this email in your browser.

Email Advertisements on Client Communications

AN
ADTRAVA

BUSINESS TRAVEL

Components: TECH

Email advertisementson Client Emails

Optimize
Your Business

You are invited to attend the 12th Annual Business
Travel Tech Talk Chicago on June 23 as

* Email advertisements on newsletters — coming soon! a1 A

The BTN Group's Business Travel Tech Talk is a one-
day conference series focused on business travel

and i
for corporate travel buyers and travel management
professionals.

B8 SEARCH LESS

Innovative

o Technology for
Smarter Travel
Learn more about our
# ¢ technology solutions and

how we're helping clients
travel smarter, safer, and
cleaner than ever Amazing stopover Q

before. packages from USD14" T —1

.

000 6000

P 4555 Southlake Pkwy, Birmingham, AL 35244
4555 Southlake Pkwy, Birmingham, AL 35244 i s
Click here to change your subscription preferences. Click here to change your subscription preferences.

Pricing

Banner Ad: $500 Min: 600 x 150 pixels
Max: 1200 x 300 pixels




Organic Marketing Opportunities

Event Sponsorships

=

Components:

ADTRAV Client Advisory
* Partnering sponsorship at ADTRAV event Board
Dates TBD

* Attendin-personevent
« Display your brand in frontof ADTRAV associates

and clients

Pricing .y
ADTRAV Annual Meeting
CAB (Invite Only): $3,000 & Supplier Expo

ADTRAV Leadership Summit (Invite Only): $6,000 Dates TBD
ADTRAV Annual Meeting and Supplier Expo: Tiered Sponsorship
(see below link for commitmentand pricing)

~lick to View ADTRAY'S Event S hio/Commi i



https://www.adtrav.com/supplier-partnership-opportunities/

Organic Marketing Opportunities

Agent Opportunities

Agent Incentives Agent Training
Components: Components:
* Incentivized bookingprogramforagents * Presentationto be assigned to agents via
« Setdatesforincentive with clear training platform

deadline and parameters * Presentation can be incentivized via quiz or
* Prizesforrequested number of winners drawing

ADTRAV's training departmentwill assign

presentationsto Operations

Pricing

Incentive: $200 + incentive costs Training: $500




Organic Marketing Opportunities

Virtual Client Trainings

Components:

* Invite clientsto join fora virtual update/training
via Teams or other virtual meeting platform.

* Presentupdates, training, and materialsto clients.
Allow for Q&A time.

+ Case-by-casereviewand approval

* Virtualonly

*  Minimumtwo-week promotional period

« Teamreview of audience, content presented

Pricing

Client Training: $500 + giveaways/gifts




Organic Marketing Opportunities

RogerThat! Podcast Sponsorship

Components:

*  Sponsored podcastepisode, verbiage where ADTRAV's podcasts
are pushed and advertised

« Co-branded postregarding podcast

«  Share ADTRAV's podcaston supplier social channels(if applicable

subject matter)

Pricing

Podcast Sponsorship: $500

<

Sl N (©) (4 — @ 0=

Roger That!
D) Roger Hale
/ W.’ MANAGEMENT - @
THE BUSINESS TRAVEL Join us as we unravel the intricacies of the business travel
PODCAST world and reveal the drivers impacting the industry. Our goal

is to cultivate smarter, savvier, more well-informed tr=  MORE

P Latest Episode +Follow  ***

Episodes

FEBRUARY 22

EO8 - Deem President, David Grace, on the Future and

Promise of Online Bookin

President of Deem, David Grace,
verything from Etta modernization and innovatios

NOV 12, 2021

EO7 - The Evolution of Delta Air Lines with Bob Sol

of Global Sales at Delta
v sits

1))) NEW EPISODE
OF ROGER THAT!

In this episode,
Delta Air L

THE FUTURE AND
PROMISE OF ONLINE
BOOKING TOOL ETTA

WITH DAVID 6RACE,
PRESIDENT OF DEEM Deem

oct
EO6 - United Airlines and Travel Today with ce
Senior Vice President of Worldwide Sales at Unite
In this episode, /P g
Sales, Doreen B




Search Engine (Paid) Marketing Ops

Coming Soon! Pay-Per-Click (PPC) Campaigns

Components:

« Choose network:

* Search: google.com and Google Search
Partners

« Display: Sites that allow ad space from Google

(travel blogs,3 party travel sites, etc.)
* Location Targeting
* Ad Scheduling

Pricing

Campaign Cost: $6,000 per 6 months ($1,000 per month)
* Required to run minimum of 3 months.

Choose Device:

Desktop/Laptop
Tablet

Mobile Devices

Delivery Method:

Standard - evenly distributed throughout the
day (goodforbudgetrestrictions)
Accelerated - show until the budgetis depleted

(ensure ads are shown for every query)




Marketing Value-Add Opportunities

Co-Branded Marketing Updates

Both brands are represented/featured. ADTRAV will push updates across channelsand request partners

share to their audience as well.

1. Co-branded Literature: e.g. ADTRAV social post or newsletter featuring news, brand, or product
updates from supplier

2. Co-authored Blogs/Articles: e.g. ADTRAV blog featuring supplier partner either with written content,
dialogue, orinterview.

3. Co-branded Videos: e.g.a promotional video campaign featuring supplier branding/representation,
supplier update featuring ADTRAV branding/representation, and/or highlightreel from events

4. Co-branded Podcasts:e.g.One or multiple episodes of ADTRAV’s podcast, Roger That!, featuring
representation froma supplier partner, providing an update on a supplier partner, or any other brand

representation onthe podcast

/N
ADTRAV@



Marketing Value Add Opportunities

Direct Brand Representation

ADTRAV is consistently communicating supplier updatesto associatesvia face-to-face events, online updates, and scheduled

trainings.

1. Partnered EventUpdates: If ADTRAV associates attend supplier events, we will share photosand updates to social channels. If
suppliersattend ADTRAV events and post updates from those events on social channels, ADTRAV will share/interact with post.
2. AssociateLunch & Learn: ADTRAV will coordinate lunch and learn events eitherin - person, virtually- or on-demand. We will
make recordingsavailable forall associates unable to attend the scheduled time
3. AgentOpportunities
1. Agentincentives: ADTRAV providesincentivized booking programsto agents for a certain brand over an allotted
amount of time. Supplierswill provide gift(?) foragents around defined parameters set priorto start of incentive period.
2. AgentLearning: ADTRAV assigns associatestraining presentationsvia training platform. Presentations are included in

some event sponsorships or may be arranged separately.

/N
ADTRAV@






